Our CSR Approach and Materiality Analysis

We applied the following process to identify the material issues that EIZO must address through its business.

■ Organizing issues

■ Evaluating materiality

■ Extracting aspects

■ Reconfirming Principles of Conduct

• Organizing material issues for
CSR with a panoramic view of
the EIZO Group’s value chain
• Organizing opportunities and
demands for involvement with
key stakeholders

Evaluating the issues to be
addressed along two axes:
materiality for stakeholders
(degree of societal expectation)
and materiality for the EIZO
Group

Extracting material aspects
using the GRI G4 Guidelines as
reference

Reconfirming they are represented in the
EIZO Group Principles of Conduct – Seven
Promises
see page 6 for details

see page 22 for details

● Material issues
Product responsibility
Product and service labeling
Environment
Products and services

High

Economy
Economic performance
Procurement practices

Materiality for stakeholders
(degree of societal expectation)

Society
Anti-corruption
Anti-competitive behavior
Compliance
Labor practices and decent work
Diversity and equal opportunity
Human rights
Human rights evaluation

Low

EIZO’s Approach to CSR
Our business activity in itself constitutes our most
important social responsibility. We are aware
that our social responsibility lies in engaging
in business with integrity, which includes
contributing to society with products, solutions
and services, returning all the benefits produced
through our business to society, and complying
with laws and regulations while respecting human
rights. In addition, with the view that participating
in and supporting regional activities constitute
part of our social responsibility, we enthusiastically
engage in such activities.
In this context and as the basic policy underlying
our CSR, we uphold the EIZO Group Principles of
Conduct, which serve as both a guideline for the
EIZO Group and our promise to stakeholders.

High

Materiality for the EIZO Group
(degree of contribution to the task and our own growth)
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